
Web Migration Content Tips 

This document includes tips to assist you in refreshing pages as you migrate content over to the 

Jadu content management system. While it is up to departments to decide how much reworking 

they want to do with their pages, if at all, the following information can serve as a guide for 

making text or image changes. 

Writing for the Web: Some Basic Tips 

• Be direct. Don’t use flowery or obtuse language. Keep your text simple so that it’s easy

for an outsider to understand. Be weary of being too clever. Don’t make visitors think

about what you’re saying; just say it!

o Avoid using terms that are internal to Dickinson (unless you’re writing specifically

for a Dickinson audience). Remember that a prospective student or family may

come to your page as an entrance point to the Dickinson Web site. It’s important

not to lose them with insider language they can’t relate to.

• Keep it brief! On the Web, shorter is better. Studies show that visitors don’t read a Web

page, but scan it. Write in short sentences. Content should be clearly organized with the

most relevant or important information at the beginning. For scanning purposes, lists of

information should be bulleted, rather than in paragraph form, and text should be

divided into short paragraphs with different sections clearly marked by headlines.

• Use links: A Web page should always have a “next step” that encourages visitors to dig

deeper into the site. Links are a great way to direct users. When you include links,

embed them with text, like this, rather than using phrases that will interrupt the natural

flow of your writing like “Learn more” or “Click here”

• Build trust with the reader by making sure that words are spelled correctly and

sentences are grammatically correct. It’s also important to make sure you’re being

accurate! Just as in print, making sure your language is correct is a critical step in

building credibility with your audience.

Selecting Imagery for the Web 

As the cliché goes, a picture is worth a thousand words...which makes pictures a great 

alternative to blocks of text on the Web; however, you want to make sure you’re showing the 

right images. Consider the following tips when picking images for your Web site. 

• Use active, not passive pictures. For example, many departments like to show images of

guest speakers. We’ve all seen photos of someone standing at a podium, and because of

that, viewers may tend to gloss over them. Consider something different: For instance,

do you have an alternative image of that speaker interacting with faculty and students

that can be used instead?
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o Tight, intimate shots, rather than group pictures, tend to read better on the Web

(especially on smaller screens like smartphones). We recommend focusing on

the close-up details in your photos rather than a general scene whenever

possible.

• Make sure your images are current (unless you’re featuring archival photographs). If

you’re showing an outdated photograph, it suggests that your page is outdated as well.

Does someone's clothing indicate that this photo was snapped in 1986? Does the faculty

member featured still work at Dickinson? If you answered yes to either of these

questions, we recommend looking for something a bit more contemporary.

• Does the picture make sense in this particular context? Captions may provide the

needed explanation, but if a photo’s connection to the page isn’t clear without a

caption, it can be confusing to your audience.

• Consider image size: Is a photo too small to see well, or is it so large that it pushes text

off the screen when you open the page?

o Once we have design implemented you’ll also want to make sure that images are

sized to the correct specifications.

• Be consistent with how you title photographs in Jadu. By using a systematic naming

convention it will help you find images in your library in the future. We recommend

starting with the subject of the photo, followed by date. So, if you’re uploading a photo

of Barack Obama when he visited campus on March 21, 2013, you would name your

photo “obama3212013”. If you have multiple photos of the same person or event,

consider adding a verb to the file name. President Obama waving to the crowd could be

“obamawaving3212013”.

• Avoid using clip art or copyrighted images. Instead, if you’re looking for additional

images to spruce up your site, please contact Marketing and Communications at

communications_staff@dickinson.edu. We have a library of photos taken by the

college photographer that includes engaging shots that can likely fit your needs.


